Ethiopia

Location and main indicators

Capitall Addis Ababba
Languagel Ambharic
Area 1 104 300 km?2
Populationd 85 million
GDP per capita 350 USD
GDP 2010 30 billion USD
AGDP 2010 +8.0%
AGDP last 5 years +64.8%
Currency Birr (ETB)
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Main trading partners 2010
Export Import
Markets Origins
Germany 2.2 28% 0.1 49% m Germany +2 China 33.0 88% 2.8 90% 9 China +10 +46%
Italy 19 24% 00 11% 6 e +1 42330,  Thailand 23 6% 02 8% € Thailand +2 +383%
Sudan 12  15% 0.0 28% Italy 0.6 2% 0.0 1%
€ sudan +1 +740% _ €J vietnam 056
Uganda 1.0 12% 0.0 1% Vietnam 0.6 2% 0.0 0%
USA 0,4 5% 0.0 50 | B Uganda +1 Turkey 0.5 1% 0.0 1% Emirates 0.5 -89%

Types of footwear traded 2010 (quantity)
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Sectorial organizations

Official statistics show an upward trend in Ethiopian involvement in the international footwear
trade, thanks to an increase in the average price of both imports and exports. Ethiopia’s
imports come almost exclusively from China whereas its exports go to European (Germany,
Italy) and African (Sudan, Uganda) countries.

Fairs & Events

ELIA - Ethiopian Leather Industries Association | www.elia.org.et/elia
ETA - Ethiopian Tanners Association

All African Leather Fair, Addis Ababa (Mar) | www.elia.org.et

www.worldfootwear.com



