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Lebanon

Location and main indicators

Capitall Beirut

Language[ Arabic

Area 10 450 km?2
Populationd 4 million

GDP per capita 10 044 USD

GDP 2010 39 billion USD

AGDP 2010 +7.5%

AGDP last 5 years +37.9%

Currency Lebanese Pound (LBP)

Footwear industry
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Main trading partners 2009
Export Import
Markets Origins
Saudi Arabia 7 48% 0.2 52% a Syria +1 +290% China 42 39% 2.1 46% a China +24 +130%
Emirates 2 % 06 1% gy saudiArabia 41 +8% " ar 0% 08 19% ) gy ialy +12 +74%
Kuwait 1 9% 0.0 6% Vietnam 6 6% 0.2 5%
France 1 -72% Vietnam +12  +97%
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Jordan 1 5% 00 3% Qatar 03 -41%  Brazil 4 3% 02 4% B sy 3 +4%

Types of footwear traded 2009 (quantity)

Recent developments
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Sectorial organizations

The Lebanese market is supplied mainly by imports. Top suppliers are China and Italy. Lebanon
also has limited exports of leather footwear, primarily to affluent Arab nations, such as Saudi
Arabia, the United Arab Emirates, and Kuwait.

Fairs & Events

Syndicate of Lebanese Shoe Production

www.worldfootwear.com
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